
Pictured: Love Island is a reality programme produced by 
ITV Studios UK. It had huge success on-screen and online, 
averaging 1.3 million viewers on ITV2 across the series 
and around 1 million requests on the ITV Hub per episode. 
64% of the linear audience were 16-34s. Internationally, 
Love Island has been broadcast in 15 countries with the 
format being produced by ITV Studios in three countries.
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Strategic  
Priority 3:
Build a global pay and  
distribution business
The environment in which we operate is constantly 
evolving and we are seeing significant changes in 
digital media and consumer behaviour.  
ITV, as a creator, owner and distributor of sought  
after content, is well positioned to take advantage  
of the opportunities that arise from these changes as 
we seek to further monetise our content. 

ITV continues to explore and trial new ways, both free 
and pay, to distribute content to broadcasters and 
platform owners as well as directly to consumers. 

 See page 30 for more
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ESSENTIALS

stake in Cirkus, a best of British SVOD service 
in Sweden, Norway, Finland and Iceland which 
will shortly launch in Germany on Amazon. 
Cirkus has developed a second SVOD service, 
Curio, due to launch in Norway in 2017, which 
is focused on high-quality documentaries.  
We have also set up ITV Essentials, an online 
service for expats available in 13 countries 
and ITV Choice, a general entertainment 
channel for emerging markets available 
in 100 countries. 

We are continuing to develop ITV Hub+, our 
ad-free subscription version of ITV Hub. In 
2017 we will roll out ITV Hub+ onto more 
platforms and we have already added new 
functionality, such as download on iOS 
devices for off-line viewing. 

Looking ahead it is our intention to roll out our 
best of British SVOD services internationally 
through BritBox and our other SVOD services, 
taking advantage of the significant global 
demand for UK content and changing 
viewing habits. 

Further developing our pay revenues
ITV’s pay revenues again grew strongly as we 
continue to earn revenue from pay television 
through licensing our channels and content 
across multiple platforms.

Building our pay offering in the UK 
and internationally
As we look to build our pay offerings we 
are developing a range of SVOD services 
to target direct to consumer pay revenues.  
We have recently announced the creation 
of a joint venture with the BBC, through BBC 
Worldwide, to create BritBox US, an ad-free 
SVOD service offering unrivalled content from 
both broadcasters. ITV already has a strong 
advertising VOD proposition in the ITV Hub 
but the launch of BritBox gives us access to 
the fast growing SVOD market in the US. 

BritBox US, which is a direct to consumer 
service, will launch in the first half of 2017 
with the most comprehensive SVOD 
collection of British content available in the 
US. The service will feature drama premieres 
never seen before in the US, a selection of 
soaps and series that will be available  
24 hours after their UK broadcast, and a 
collection of British classics. ITV and BBC 
each have a 40.5% voting share, while US 
cable network AMC has a 19% non-voting 
minority interest. 

Over the last few years we have also 
established a number of smaller pay 
propositions. We now own a controlling 

In the UK our pay business includes deals with 
Sky and Virgin for our HD digital channels and 
catch-up VOD, ITV Encore for Sky and a deal 
to make ITV’s content available through Sky’s 
connected platforms. We also agreed a new 
deal with Vodafone to carry ITV’s free-to-air 
(FTA) channels and VOD for their customers, 
as well as with TV Player to carry ITV’s 
FTA channels.

Expanding our global distribution network
Global Entertainment, the distribution arm 
within ITV Studios, delivered revenue growth 
of 14% to £179 million in 2016 (2015: £157 
million) as we continue to drive value from 
the investment we have made in creating  
and owning rights to quality content with 
international appeal. Excluding the benefit  
of foreign exchange, Global Entertainment 
grew 6% to £166 million. 

Global Entertainment revenue growth £m
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ITV’s distribution business has over 40,000 
hours of television and film content that we 
distribute globally to over 3,500 broadcasters 
and platforms. In 2016 we continued to 
enhance our distribution network, benefiting 
from ITV Studios’ continued growth, 
increased rights ownership both within ITV 
Studios and with third parties and strong 
network relationships, selling to around 190 
countries around the world. Through our 
ongoing investment in ITV Studios, we are 
building an extensive and balanced portfolio 
of scripted and unscripted programmes in 
the key genres of drama, entertainment 
and factual entertainment. We are using our 
strong cash flows not only to fund and create 
new content from ITV Studios, but also to 
invest in third-party producers and their 
content from all over the world, such as 
Harlots and Schitt’s Creek.
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Retransmission fees
We are continuing to drive the debate around 
the implementation of retransmission fees 
in the UK to ensure that we are fairly 
compensated for our investment in content 
for the main channel when it is carried on pay 
TV platforms. We see the publication of the 
Digital Economy Bill proposing the repeal of 
Section 73 as an important step forward in 
achieving retransmission fees.

2017 and beyond
As we continue to rebalance ITV and 
diversify our revenue streams, we are 
further developing our pay and distribution 
business to drive more value from our 
investment in content and reflecting the 
changes in the way people are consuming 
content. We are exploring new ways 

Our scripted programmes such as Victoria, 
Poldark, Endeavour, Vera and The Good Witch, 
are all selling to over 150 countries. Our 
entertainment and factual entertainment 
programmes also continue to sell well, 
including titles such as Come Dine With Me, 
The Voice, The Voice Kids, The Chase, Hell’s 
Kitchen, Autopsy and River Monsters. 

In 2016 we sold 80 different formats around 
the world, 24 of which were produced by 
ourselves or other producers in three or 
more countries.

We are increasingly doing multi-year and 
multi territory deals with OTT platforms 
including Netflix, Amazon, Hulu and a range  
of smaller platforms. As well as library deals, 
we are distributing close-to-broadcast or first 
broadcast rights to these OTT platforms 
across territories. We currently have over 200 
content supply agreements in place, including 
Thunderbirds Are Go! series one and two for 
Amazon in the UK, US, Germany and India, as 
well as The Good Witch, Mr Selfridge and 
Poldark for Netflix. 

We are also co-producing and jointly 
commissioning a number of programmes 
with OTT platforms, including Robozuna 
for Netflix and Harlots for Hulu. 

to package and sell our content to take 
advantage of demand for quality content in 
the UK and internationally from consumers, 
broadcasters and platform owners.

A particular focus for 2017 will be the 
launch of BritBox US and in time we will 
look to further roll out our SVOD services 
internationally as we continue to explore even 
more ways to drive value from our content. 

Pictured left to right: Big Star’s Little Star is a 
primetime entertainment programme on ITV. 
The format is selling well internationally with six 
format sales in 2016; Endeavour is a detective 
based drama produced by Mammoth Screen,  
it has been sold to 180 countries internationally.

Pictured right: Thunderbirds Are Go! has been 
sold to over 100 countries which includes a 
pan-territory deal with Amazon.
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