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Our Goals
Shaping Culture for Good.

Better 
Health

Encourage

200 million actions
to support positive mental 

and physical health by 2023. 

Improve mental wellness
Through campaigns for 
Britain Get Talking and  

What Gets You Through. 
Encourage healthier habits 

Through campaigns for  
Eat Them to Defeat Them 

and the Daily Mile.

Climate 
Action

Achieve Net Zero 
carbon emissions. Zero waste. 

100% sustainable supply chain, 
productions & culture.

Energy 
Net Zero: reduce emissions we control 
by 46.2% and emissions we influence 

by 28% by 2030. 90% reduction 
across all emissions by 2050.  

100% renewable energy by 2025. 
Waste

90% of waste reused or recycled  
by 2030; over 75% by 2025.  

Zero single-use plastics by 2025. 
Supply Chain 

100% of key suppliers meet ITV 
sustainability criteria by 2025; all 

suppliers improve impact by 2030. 
Culture 

100% staff trained on Climate 
Action; 100% sustainable 

certification for programmes. 
Increase visibility and impact  
of Climate Action on-screen. 

Diversity 
& Inclusion

Content by, with and  

for everyone,  
connecting and reflecting 

modern audiences.

Mainstream content
Champion diversity, enabled by our 
£80 million Diversity Commissioning 

Fund over three years.
Creating opportunities

Create equitable opportunities 
across the industry, with initiatives 

like ITV Studios Disabled Writers  
in Development and Amplify.

Inclusive culture
Create an inclusive culture at ITV 

and improve representation to meet 
our 2025 targets for d/Deaf, Disabled 

and neurodiverse colleagues, 
LGBTQ+ colleagues, People of 
Colour, women, and colleagues 

from working class backgrounds.
Accessibility

Build accessibility and disability 
equity into everything we do at ITV.

Giving 
Back
Increase 

fundraising. 
Support diversity in 

the creative industries.

Increase fundraising 
Raise over £15.7m for  

Soccer Aid for UNICEF. 
Impactful volunteering 
Deliver 500 mentoring 
partnerships by 2025.
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Better Health
We continued encouraging our audiences 
to look after their health through simple, 
everyday behaviours, through our landmark 
mental health campaign Britain Get Talking, 
our partnership with CALM and through 
children’s physical health initiatives.

7 million people 
connected with others thanks to Britain Get Talking

1.8 million 
people took action to care for their mental  
health due to our ITV2 x CALM partnership

Over 70,000 
more children did the Daily Mile

1.1 million 
ate more vegetables as a result  

of Eat Them to Defeat Them

Over 850k hours 
of mental wellbeing content broadcast  

through Unwind with ITVX
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Climate Action
We increased our ambition to ensure 
we achieve net zero in how we make, 
broadcast and stream our shows. 
We continued to embed a culture of 
sustainability at ITV, and inspired 
audiences to make greener choices 
through our content.

2.7 million people
shopped more sustainably after seeing Love Island/eBay partnership

Awarded an A rating
by CDP (Carbon Disclosure Project) placing our  

approach in the top 2% of disclosing companies globally

94% of colleagues
completed Climate Action training

Pioneered
sustainable production methods across some of the nation’s most loved shows
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Diversity & Inclusion
We kicked off our three 
year global strategy as 
part of ITV’s Diversity 
Acceleration Plan, with 
our focus on creating 
and showcasing 
content by, with and for 
everyone, connecting 
and reflecting modern 
audiences. 

26% 
of lead roles in our biggest shows were 
played by People of Colour in 2021/22 

£80 million 
ring-fenced to drive change towards racial and disability equity  

in TV production through our Diversity Commissioning Fund 

Over 1,500 
colleagues make up our Colleague Networks, helping shape  
ITV’s culture and ensuring people’s views are represented

61 opportunities 
created in 2021/22 for People of Colour and  

d/Deaf, Disabled and neurodiverse people to  
step up to more senior roles in production 
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Giving Back
We had a record-breaking year for Soccer Aid 
for UNICEF and raised urgent funds for the DEC 
through our Concert for Ukraine. We expanded our 
mentoring programme and continued to encourage 
colleagues to give their time and talents to causes 
they care about. 

£15.7 million 
raised for Soccer Aid for UNICEF

90 additional 
mentoring partnerships 

£13.4 million 
raised for Disasters Emergency Committee  

via Concert for Ukraine




